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BRAND STUDIOS | PRODUCTS | ADD-ONS

WE LOVE TO CREATE
GREAT STORIES FOR YOU

We create your success stories with our strong brands and
accompany you throughout the entire campaign!

Our motto: User first - every campaign is tailor-made for your
target audience.

Our campaign KPIs are set up and optimized individually for you
This makes success transparent and measurable.

You'll receive comprehensive service of high journalistic quality
with detailed feedback loops, culminating in a thorough end
reporting.

| media impact 3



BRAND STUDIOS | PRODUCTS | ADD-ONS

NATIVE ADVERTISING
ROCKT UND...

. is individually tailored to your goals! . creates trust in your brand!

triggers emotions amongst the
readers!

.stays in the head of the reader for a
longer period!

.the awareness for use of your
products raises amongst the
readersl!

.readers are involved with your
content for longer!

| medic impact_
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BRAND STUDIOS | PRODUCTS | ADD-ONS

FROM PROMOTIONAL
TO NATIVE

| BRAND
| ill[! |

[ =i

AROSA-@ ) ' ‘
Das passiert bei der irren
Akku-Meisterschaft

e 2 ,4
A R
J =
¢

“=ADVERTORIAL “=pPRODUCT STORY “==BRAND STORY

Our best native journalists, video producers, digital strategists and crossmedid
experts translate your goals for the campaign to tailor-made storytelling and 360-
degrees-campaigns with a maximum effect!

| media impact._
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BRAND STUDIOS | PRODUCTS | ADD-ONS

THE ADVERTORIAL

YOUR CONTENT IN THE LOOK & FEEL OF OUR BRANDS

NACHHALTIGKEIT

Your content will be integrated in stories
about your products & messages.

The advertising materials you provide will be
presented in the look and feel of the

respective media brand. Therefore, they get QL%
both the traffic and the trustful environment Fbenss IR
of our media.

| media impact._ 6



BRAND STUDIOS | PRODUCTS | ADD-ONS

ARRANGE YOUR INDIVIDUAL
ADVERTORIAL

Ad Impressions Package price!
BILD 9,000,000 50,000€ BASIS
+ Add-Ons
WELT 4,000,000 25,000€
LIFESTYLE 3,600,000 20,000€
SportBILD, AUtoBILD,
ComputerBILD & 2,500,000 25,000€
Business Insider + TESTIMONIAL

1. Plus creation costs (neither discounts, nor agency commission can be granted on such costs) : BILD, WELT & Business Insider: 3,500€
LIFESTYLE, CoBI, AuBI, Spobi: 2,500€. | There might be additional costs for the respective add-ons, you can find more information on slide

21 . -
2. Only advertising formats that are included in the traffic package of the base packages are bookable without extra costs | med|0 |mpact —



BRAND STUDIOS | PRODUCTS | ADD-ONS

THE PRODUCT STORY

YOUR PRODUCT TAKES CENTER STAGE HERE

Your product story, whether requiring
explanations, showcasing new features, or
promoting current offers, will be presented in the
authentic and on-point style of our respective
media brand.

We craft your individual narrative and teaser
package for traffic based on the advertising
material you provide, ensuring close coordination
with you throughout the entire process.

Also available for cross-media bookings!

DIESE 10 Fihigkeiten boosten
lhre Karriere!

Z‘lR()SM

eses Hotel schwimmt auf dem Rhein

| media impact._ 8



Brand Studios | Produkte | Add-Ons

PRODUCT STORY BASISPAKETE + ADD-ONS

STELL DIR DEINE PRODUCT
STORY INDIVIDUELL
ZUSAMMEN

Ad Impression Page Views Paketpreis'

BASIS

+ Add-Ons

BILD

Paket M 6.200.000 20.000 55.000€

Paket L 8.400.000 30.000 79.000€

WELT

Paket M 4.700.000 12.000 47.000€

Paket L 8.400.000 23.000 70.000€ + TESTIMONIAL

ComputerBILD,
AUtoBILD, , 1.700.000 9.000 33.750 €
Books3

1Plus creation costs: BILD & WELT package M: 6,000,- € | Package L: 8,000,- €; CoBI, AuBlI, : 3,000,- € (neither discounts, nor agency commission can be granted on such costs). General verification of content from finance clients; if applicable the Axel

9 Springer Brand Studios are allowed to relevant changes of product kind and/or guaranteed views. | There might be additional costs for the respective add-ons, you can find more information on slide 21. d H H t
2 Only advertising formats that are included in the traffic package of the base packages are bookable without extra costs m e IO lm pac —
3 Books = Travelbook, Petbook, Techbook, Stylebook, myHomebook, Fitbook



BRAND STUDIOS | PRODUCTS | ADD-ONS

YOUR STORY TOLD ACROSS
MULTIPLE MEDIA BRANDS!

THE PRODUCT STORY BUNDLES

Technology - Y Automotive

Reach several touchpoints of your target group on our
media with only one story - sounds crazy?
With our Product Story bundles it is possible! Commiputer HIIIII

-
ol

[~
5
i

3
-

TECHBOOK LIFESTYLE
Just chose a sutiable bundle and we create a Product \_ - \_ - \_ -
Story based on your content and distribute it
automatically in the look and feel of the respective ,,w @ w
media brands in the bundle!. &7
That's how your story is the star of the show on several
fild fild
15.000 15.000.000 47.500€2 LT
guaranteed guaranteed .
page views ad impressions package price
the ad traffic is displayed via our ad server (standard formats) throughout the media brands that are included in the bundle (ROS or on

selected channels with a thematic fit)

c .
2 Plus creation costs: 4,500,- € (neither discounts, nor agency commission can be granted on such costs) | med 1 |mpuct —
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BRAND STUDIOS | PRODUCTS | ADD-ONS

THE BRAND STORY

uponor
Besser
bauen

Ooutsche pout ¥ EPAFL.

Die gréfte Elektroflotte der Welt ist gelb

Das passiert bei der irren
Akku Melsterschaft

Your individual, exciting and informative story — written by our journalists in the
style of the biggest media brands in Germany!

We create your unforgettable story and every step — from the idea to the
execution — we elaborate in close coordination together with you.

Especially interesting: By booking a Brand Story you will get prominent traffic
placements that are not available without a Brand Story!

p—
#BRANDING

N N

\1 i/ ”

L . . . 2
'~ Diese Maschinen kénnen

A selber denken

| media impact._



BRAND STUDIOS | PRODUCTS | ADD-ONS

ARRANGE YOUR INDIVIDUAL
BRAND STORY

Views

Package price!

BILD

110,000

231,000€

WELT

50,000

131,000€

LIFESTYLE
BOOKS
BZ

SportBILD

10,000

35,000€

Business Insider

5,000

17,500€

BASE
PACKAGE

+ Add-Ons

ZZZZ~

+VIDEO

&

+ TESTIMONIAL

. Plus creation costs: BILD: up to 110,000 page views 8,000,- £€; up to 200,000 views 10,000,- €; from 200,000 views up 12,000,- € | WELT: up to 50,000 page views 8,000,- €; up to 100,000 views 10,000, - €; from 100,000 views up
12,000,- € | , LIFESTYLE, BZ, BOOKS, SportBILD: up to 15,000 page views 3,500,- €; up to 20,000 views 4,000,- €; 20,000 views 4,500,- € | Business Insider: 3,500,- € (neither discounts, nor agency commission can be granted on such
costs) | There might be additional costs for the respective add-ons, you can find more information on slide 21.
2. Cost per view discountable (based on the size of the booking and the respective media brand). Overall maximum bookable volume = BILD: 250,000 views | WELT: 130,000 views | LIFESTYLE, Books, SportBILD & , BZ: 20,000 c -
| medic impact_

views. No extra views bookable on

Business Insider.
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BRAND STUDIOS | PRODUCTS | ADD-ONS

GET EVEN MORE POWER FOR YOUR STORY WITH
ADDITIONAL REACH AND ACALABLE PAGE VIEWS

Minimal bookable
page views

40.000 +2,10€ CPV. >
views per additional view
CPV: 2,63€
30.000 _
views +2,62€ CPV »
er additional view
CPV: 3,15€ P

\ 4

5.000 views
+ 3,33€ CPV
CPV: 3,50€ per additional view

{ Only basic package bookable

’7

BOOKS: TECHBOOK, TRAVELBOOK, STYLEBOOK, myHOMEBOOK, FITBOOK & PETBOOK

BASIS

BILD

110.000 views
CPV: 2,10€
= 231.000€

WELT
50.000 views

CPV:2,62¢€
=131.000€

BOOKS', LIFESTYLE,
SportBILD, ,B.Z,
15.000 views

CPV: 3,33€
=50.000€

Business Insider

5.000 views

CPV: 3,50€
=17.500€

Maximal bookable
page views

+1,58€ CPV——p 200.000Views __,,5.c cpv—> 250,000 views
per additional view CPV:1,58€ per additional view

100.000 Views
+2,106 CPV———> +2,05€ CPV— 124 600 views

per additional view CPV: 2,10€ per additional view
pLoNole]o)
+ 3,13€ CPV .
per additional view IS
CPV: 3,13€

4{ Only basic package bookable }—

| medicimpact_. 3



BRAND STUDIOS | PRODUCTS | ADD-ONS

REFRESH STORY

With the Refresh Story, it's now possible to retell your story and embed the message more deeply
- conveniently and at lower production costs!

Option A: Same story with the same teasers. Booking of the Brand Story
Package required.

Option B: Same story, but with a new teaser. Booking of the Brand Story
Package required.

Option C: Your story will be presented on a relevant channel, rotating on the 3
available teaser spaces (coming soon).

Option D: Your story will be prominently featured on the homepage through
native teasers, rotating on the 3 available teaser spaces.

Generate new traffic and effortlessly revitalize your story!

| medicimpact_. i



BRAND STUDIOS | PRODUCTS | ADD-ONS

UNSERE BESONDEREN GRAPHISCHEN
HIGHLIGHTS - LASS DEINE USER INTERAGIEREN!

Deliver an exceptionally captivating presentation
that elevates awareness of your message!

The unigueness of the interactive story lies in the
overall impression created by numerous picture
and video elements, allowing users to immerse
themselves in the narrativel Why? Because users
crave interactions. That's why we seamlessly
integrate various elements into the story, ranging
from classic videos to a visual journey through
Images and slideshows.

This ensures high engagement and heightened
recognition, ensuring that your interactive story
remains unforgettable for users!

Plus extra creation costs: 4,000€ on top of the base Brand- or Product Story creation costs (neither discounts, nor agency commiss

ion can be granted on such costs)

~,

YOu
RSToRy SPE
SPLEND G FCIAL

EXPERIENCE MCDONALD'S INTERACTIVE STORY WITH OUR LIVE SWIPE-STORIES! %

. !
=0 R
- = -

o

<o, e = TUPRA BORN

CHALLENGE ACCEPTED.

)

CUPRA INTERACTIVE STORY %

| medic impact_
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https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://asbs.welt.de/brand-story/cupra/born/

BRAND STUDIOS | PRODUCTS | ADD-ONS

SWIPE-STORY OFFERS READERS AN
INNOVATIVE AND VISUALLY RICH
READING EXPERIENCE

With this style of storytelling, which is oriented on the most recent
mobile forms of presentation, the messages for your potential
customers can be put in a new perspective.

in © Einfach zu lesen und
/ klar strukturiert!

Effective, structured, on point and easy to read — a form of reading,
which readers know from Instagram and co. in the high-quality
environment of WELT!

Up to 15 story parts!

Exklusive at @WELT

| medicimpact_ 1


https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://www.welt.de/productstorys/mcdonalds/article241429917/ANZEIGE-Vielfalt-bei-McDonald-s-Diversity-heisst-Chancen-fuer-alle-BETTER-FUTURE.html

BRAND STUDIOS | PRODUCTS | ADD-ONS

LET THE USERS DIVE INTO A

VIRTUAL WORLD!

Looking to narrate a topic innovatively through
storytelling using the latest technologies and
visually engage users on a journey? Then we have
just the thing for you!

With a click, the user is guided into an immersive
world on the web. Whether it's 360° portals or virtual
spaces, the possibilities are diverse.

This helps capture the attention of overwhelmed
users in saturated markets and gain first-mover
recognition. Creativity knows no bounds in creating
impressive virtual experiences. The integration
takes place within the brand or product story.

Thanks to the increased involvement and
emotional appeal through live experiences, we
create authentic encounters that make your stories
more memorable for the user!

Gewinnen Sié ein Makeover fiir

Ihr Zuhause

OBI INTERACTIVE STORY MIT UNSEREM VIiRTUELLEN RAUM %

Plus creation costs dC[)Qf“LIL)"\lO"\ the respective project and therefore not defined in advance (neither discounts, nor agency commission can oe grante

werr s ® a 2

Beispielhafte Visualisierung. Mit einem Klick werden 3D-
Modelle und Informationen in die reale Welt eingeblendet.

| media impact._
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https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://m.bild.de/partner/brandstory/wohnen/neue-kueche-wohnzimmer-tipps-wunschraum-verlosung-77521922.bildMobile.html?t_ref=https%3A%2F%2Fwww.bild.de%2Fpartner%2Fbrandstory%2Fwohnen%2Fneue-kueche-wohnzimmer-tipps-wunschraum-verlosung-77521922.bild.html

BRAND STUDIOS | PRODUCTS | ADD-ONS

LET THE USERS DIVE INTO A

VIRTUAL WORLD!

"Looking to narrate a topic innovatively through
storytelling using the latest technologies and
visually engage users on a journey? Then we have
just the thing for you!

With a click, the user is guided into an immersive
world on the web. Whether it's 360° portals or
virtual spaces, the possibilities are diverse.

This helps capture the attention of overwhelmed
users in saturated markets and gain first-mover
recognition. Creativity knows no bounds in
creating impressive virtual experiences. The
integration takes place within the brand or
product story.

Thanks to the increased involvement and
emotional appeal through live experiences, we
create authentic encounters that make your
stories more memorable for the user!

Gewinnen Sié ﬁakeover filr

Ihr Zuhause

OBIINTERACTIVE STORY MIT UNSEREM ViRTUELLENRAUM

Plus creation costs dC[)Qf“LIL)"\lO"\ the respective project and therefore not defined in advance (neither discounts, nor agency commission can oe grante

werr s ® a 2

Beispielhafte Visualisierung. Mit einem Klick werden 3D-
Modelle und Informationen in die reale Welt eingeblendet.

| media impact._
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https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://m.bild.de/partner/brandstory/wohnen/neue-kueche-wohnzimmer-tipps-wunschraum-verlosung-77521922.bildMobile.html?t_ref=https%3A%2F%2Fwww.bild.de%2Fpartner%2Fbrandstory%2Fwohnen%2Fneue-kueche-wohnzimmer-tipps-wunschraum-verlosung-77521922.bild.html

BRAND STUDIOS | PRODUCTS | ADD-ONS

THREE, TWO, ONE AAAND
ACTION!

Your story in the Video Brand Story format! : JISR Y. T
With the integration of videos in your Brand Story you gttt B

reach your target audience effectively and emotionally. ' , [ vioeo
The result is that your message stays in the head of the ~ S
readersl!

Good to know: When you book 3 or more Video Brand
Storys you are able to additionally book our exclusive
video teasering package which includes prominent
video placements, amongst others on the BILD-Home,
which directly link to your videos!

Visualization example

Extra video teasering package:
+ 50,000 guaranteed video views

Package price: 120,000€!

. =
Plus creation costs: 30,000€, creation of your three Video Brand Storys included (neither discounts, nor agency commission can be granted on such costs) | med|0 Impdct_



BRAND STUDIOS | PRODUCTS | ADD-ONS

FOR THE PERFORMANCE
BOOST FOR YOUR STORY

~JUST

CLICKS Y

The easiest way for simple
clicks!

Your advertisements are displayed via
the whole MI_portfolio and we give
you a click guarantee!

You can chose between:

« Just Clicks: picture + text teaser,
which automatically adapt to the
website they are displayed on
Just Clicks Regional: Image-text
teaser with regional targeting

ADD-ON

Activation and interaction with
your campaign!

In addition to your branding
campaign, we offer you the suitable
performance advertisements within
the Media Impact portfolio or via
socidal media ads with your sendership,
so that you reach your target KPI for
surel

Clicks, engagements or views - you
can chose!

-SOCIAL ENGAGEMENT - LEAD

ADD-ON {

. C, lead or Conversion:

e right pPerfom
add-on for every goqll ance

e

We generate measurable
leads!

As a complement to your existing
branding initiative, we offer you
additional lead generation to achieve
your target KPIs! Potential leads can
range from signing up for a classic
newsletter to scheduling a test drive!

The distribution is done within your
sender identity through native ads!

tap for more information

2

| medic impact_
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https://www.mediaimpact.de/de/unkategorisiert/performance

BRAND STUDIOS | PRODUCTS | ADD-ONS

JUST THE RIGHT FORMATS
FOR THE YOUNG AUDIENCE

~-SPONSORED -BILD CONTENT ~VERTICAL
POSTS POSTS STORY

We combine your product with our You get a permanent placement in our Your story, styled for the younger

strong media brands! Profit from the
notoriety of our media brands as the
sender of your posts or stories.
Additionally, we tag your social media
account via a ,handshake” or a link.

BILD Instagram timeline.

Choose from simple content posts or

stories or opt for combined products like

Insta Reels.

generation, will be showcased on
popular social media platforms
Snapchat and Instagram through full-
screen vertical videos or photos.

Vertical Story on Instagram & Snapchat

tap for more information

A

| medic impact_
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https://www.mediaimpact.de/de/social-media-advertising

BRAND STUDIOS | PRODUCTS | ADD-ONS

ALLE ADD-ONS AUF
EINEN BLICK!

Our Add-Ons Additional costs' Brand Story Product Story | Advertorial
Immersive Individual costs that depend on the project N N -
Graphische add-Ons? Interactive Plus 4,000€ creation costs N4 N4 -
Swipe No surcharge N N4 -
. . From 10€ CPM up (please refer to our data
Data Targeting options ratecard) N N NV
; 15,000€ n2
Just clicks + creation costs: 1,000€ native | 4,000€ display) \/ \/ \/
N - from 15,000€ n2 up -
Performance Activation add-On + creation costs: 1,000€ native | 4,000€ display) \/ \/
from 20,000€ N2 up
Lead add-On + creation costs: 1,000,- € native, 3,000€ social | 4,000€ \/ \/ -
display)
Depends on platform and product. Please
. . SIPDMEREE] pEsls refer to our social media factsheet v e Vv
Sl el B ter: 40,000€ | stand al 80,000€
: ooster: 40, stand alone 80, _
Vertical story + creation costs Booster: 5,000€ | Stand alone 8,000€ \/ \/

neither discounts, nor agency commission can be granted on such costs
2 Graphic add-ons are not useful for all contents, prior check and verification by the Axel Springer Brand Studios

| media impact._




CHIEF SALES OFFICERBILD
GRUPPE & PORTFOLIO
BENEDIKT FAERBER

Media Impact GmbH & Co.KG
Zimmerstrafe 50

10888 Berlin

Tel.: +49 (0) 151 641 730 34
benedikt.faerber@axelspringer.com

CHIEF SALES OFFICER WELT
GRUPPE_
KNUT DORING

Media Impact GmbH & Co.KG
Zimmerstrafe 50

10888 Berlin

Tel.: +49 (0) 151 168 149 51
benedikt.faerber@axelspringer.com

WIR FREUEN UNS AUF DEN AUSTAUSCH MIT DIR!

SALES REGIONEN

DIRECTORDIGITAL SALES WEST
INGO KOLBL

Media Impact GmbH & Co.KG
Schwanenmarkt 21

40213 DUsseldorf

Tel.: +49 (0) 151 161 570 05
sven.heintges@axelspringer.com

DIRECTORDIGITAL SALES
MITTE/SUDWEST
PHILIPP MATSCHOSS

Media Impact GmbH & Co.KG
GerbermuhlstraBe 9

60594 Frankfurt/Main

Tel.: +49 (0) 151 446 198 98
philipp.matschoss@axelspringer.com

DIRECTORDIGITAL SALES
SUD
DANIEL MAUBACH

Media Impact GmbH & Co.KG
Theresienhéhe 26

80339 Munchen

Tel.: +49 (0) 151 124 465 77
daniel.maubach@axelspringer.com

DIRECTORDIGITAL SALES
NORD/OST
EMILY MIERENDORFF

Media Impact GmbH & Co.KG
ZimmerstraBe 50

10888 Berlin

Tel.: +49 (0) 151 440 471 27
emily.mierendorff@axelspringer.com

©

SALES BRANCHEN
DIRECTORDIGITAL SALES HEAD OF LUXURY & LIFESTYLE
SPORT CHRISTINE MALECKI
DANIEL MAUBACH

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 Munchen

Tel.: +49 (0) 151 124 465 77
daniel.maubach@axelspringer.com

DIRECTORRETAIL
BIRGIT SANTORO

Media Impact GmbH & Co.KG
Zimmerstra3e 50

10888 Berlin

Tel.: +49 (0) 151 528 500 43
birgit.santoro@axelspringer.com

LEITER BUSINESS
HEALTHCARE
ELMAR TENTESCH

Media Impact GmbH & Co.KG
Munchener Strae 101/09

85737 Ismaning

Tel.: +49 (0) 172 775 91 27
elmar.tentesch@axelspringer.com

DIRECTORFINANCE,
TOURISM & SERVICES
MARCUS BRENDEL

Media Impact GmbH & Co.KG
Schwanenmarkt 21

40213 DUsseldorf

Tel.: +49 (0) 173 172 99 90

marcus.brendel@axelspringer.com

©

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 MUnchen

Tel.: +49 (0) 151 188 936 86
christine.malecki@axelspringer.com

DIRECTORPROGRAMMATIC
BUSINESS
ALEXANDER WIEGHARD

Media Impact GmbH & Co.KG
ZimmerstraBe 50

10888 Berlin

Tel.: +49 (0) 160 904 558 37
alexander.wieghard@axelspringer.com

DIRECTORLIVE EXPERIENCE
SEBASTIAN PRAHL

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 MUnchen

Tel.: +49 (0) 151 440 47118
sebastian.prahl@axelspringer.com

©

©

SALES INTERNATIONAL
VICE PRESIDENT GLOBAL SCHWEIZ / APAC / ME
ADVERTISING / US LEON KESSLING
Moritz Minkus

Media Impact GmbH & Co.KG
Axel Springer Stralle 65

10888 Berlin

Tel.: +49 (0) 151 168 510 75
moritz.minkus@axelspringer.com

UK
MIRIAM ZAND

Media Impact GmbH & Co.KG
10 Linen Court

2nd Floor

East Road

London N1 6AD, United Kingdom

Tel.: +44 (0) 7786 628 669
miriamzand@axelspringer.co.uk

BENELUX
ROKSANA WITUSIKI

Media Impact GmbH & Co.KG
Axel Springer Stralle 65

10888 Berlin

Tel.: +49 (0) 151 440 470 69
roksana@axelspringer.com

ZimmerstraBe 50

10888 Berlin

Tel.: +49 (0) 151 655 877 07
leon.kessling@axelspringer.c
om

CENTRAL AND EASTERN EUROPE

HENDRIK RUDOLPH

Media Impact GmbH & Co.KG
Axel Springer Stralle 65
10888 Berlin

Tel.: +49 (0) 172 628 0 138

hendrik.rudolph@axelspringer.com

@1 | medic impact_—



TRAFFIC PLACEMENTS

HOW THE USER GETS TO YOUR STORY

| medicimpact_ 25
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FITBOOK TECHBOOK

BUSINESS

INSIDER
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BILD.de

Sponsored posts

zzzzzzzzzzzzzzzzzzzzzzzzz

Facebook and Instagram Warum Gartnern gliicklich
macht - besonders |m Herbst!

D [

Warum Gartnern gliicklich
macht - besonders im Herbst!

C4-teaser; Homepage

Ukraine startet Gegenoffensive in  Kremi will Arbeitssklaven von Vater (75) von Hanau-Attentater
Donezk Nordkorea-Kim! verurteilt

BRAND STORYS

f : Example case: OBI

Promis packen Pickchen filr den  Gammel-Platte aus der DDR wird [ '€
guten Zweck endlich saniert

AK/\ »
Dlews Bad m der WANH\IM Haben auch Sie Geophytenin 8 Sportlich blelbeny ®"AN© SToRYS
Ihrem Garten?

: . Brand Story on BILD.de
DIGITAL & SPIELE : Native teaser BILD.de ROS

Native teaser triple hit on
the homepage

- If the basic package is scaled down, there is no longer an A-Teaser includedl! | medicimpact— 2



WELT.de

MISSION ENGAGEMENT

Darum ist es gut, sich zu engagieren

Sponsored posts
. Facebook and Instagram

Native teaser . —— Wer ® o & - =

WELT.de ROS v o gl L AR e

MISSION ENGAGEMENT

i

87 Infizierte pro 100.000 Lauterbach fordert Darum macht freiwilliges

Einwohner - Warum die bundesweite Engagement gliicklicher
Nachverfolgung so Maskenpflicht auf
schwierig ist Sffentlichen Platzen

Example case: Aktion Mensch

Brand Story on WELT.de

Power teaser,
WELT.de homepage

| medicimpact_. s



LIFESTYLE

«Challenge occepted" ist mein
Lebensmotta"
wChallenge accepted" ist mein Lebensmotto"

LIFESTYLE Channel

F

Gucci-Cruise Show: Warum  Kernkraftwerk Emsland Der neve CUPRA Born:
Designer Alessandro wieder am Netz Dieses Elektroauto hat

Michele das Zaubern nicht... Rennsportgene

Native teaser ROS

Instagram

Challenge accepted'ist  Mehr dazu

Sponsored posts
Facebook and Instagram

LIFESTYLE

LIFESTYLE

ELEKTRISCH. KRAFTVOLL. SPORTLICH.

CUPRA BORN

LIFESTYLE

CHALLENGE ACCEPTED “UNMOGLIGH

st our ein Wort* i

CUPRA ist ein Versprechen: Sportic en und eine neue Herausforderung
mit der Erfahrung, der Technik und mit dem Geist des Motorsports. CUPRA steht fi
Pokalwettbewerbe. Uind diese junge Marke aus dem spanischen Barcelona ~ CUPRA besteht gerade einmal vier

-me hat schon ihr erstes vollelektrisches Modell auf den Markt gebracht

e BE: CUPRA Born wurde benannt nach El Born, dem dynamischen und jungen Trendviertel im Herzen von

Barcelona. Zugleich steht der CUPRA Born fiir etwas Neues, etwas anderes, etwas, das man von einem

Example case: CUPRA

Brand Story on WELT.de (LIFESTYLE channel)

| media impact._
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BUSINESS

BRAND STORY INSIDER

BUSINESS INSIDER

WARENPOST,

1)
,‘7/.

Warenpost: Kleine Dinge schnell

verschicken

IN ABO
DREI MARKEN

Mrec (mobile)

Von der Tanzerin zur
Unternehmerin: Eileen

Liebigs ungewdhnlicher
Karriereweg zeigt, wie Erfolg
entsteht

Example case: Deutschen Post

Brand Story on Businessinsider.de

Content Ad 4:1 (mobile)

| medicimpact_. 30



BOOKS

FITBOOK TECHBOOK

FTROOR

75 Tage Rudorn: DAS
macht es mit dem Korper!

oot ovione |
Was man iiber Motivation lernt, wenn
man iiber den Atlantik rudert

Sponsored posts
Facebook

Example case Kettler

Brand Story on Fitbook.de

Native teaser : Mrec multiscreen ROS

| medicimpact_. 3



SPORTBILD

tife

AR
Ab in die Grine HbLlel'~
Hier entsteht ¢
Motorsport-Magie

B T p—
et werd o My 50.

FUSSBALL IM LIVETICKER

@ oo —

A-teaser homepage

BUNDESLIGA IM VIDEO

ALK
Boris Becker: Malkurs
Telefonieren, Sport: Einzelzelle! ...

Neu: inPixio Photo Studio 12 -
Untey me Bilder mit

Basketball-Star Brittney Griner in
Russland-Knast: Ehefrau bittet Jo...

So entsteht Motorsport-Magie

o MEHR AUS DEM BEREICH

So entsteht Motorsport-Magle

m

() SPORTBILD© with ROWE
& voronon.

Darum ist dieses Team ein  Learn more.
Geheimtipp!

o0

Sponsored posts
Facebook and Instagram

STARTSEITE

AB IN DIE GRONE HOLLE!

er entsteht Motorsport-Magie!

yrburgring akten + Der neve BMW M4 GT3 +

ABIN DIE GRONE HOLLE!

Hierentsteht
Motorsport-Magie!

Example case: ROWE

Brand Story on Sportbild.de

| media impact._
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LIFESTYLE
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BILD.de

Diese Stars rockten fiir
Deutschland den ESC

o g v 56

Einfach losfahren!

Traumuriaul
Einfach losfahren!

Channel A-Teaser,
ATTENTION: only included in
package L!

i)
=
Sponsored posts ‘
Facebook and Instagram i Traumiriaub au
Traumurlaub aufRa n

w [ =

‘So immens ist die Gefahr

(S3Uer Wegen
Peros Schmuddel-poo 2000 fr uns

Example case: Volkswagen Finance Service

Product Story on BILD.de

Traumurlaub? Einfach
losfahren!

Mrec / Cube Ad mobile
homepage & ROS

| medicimpact_. 3



WELT.de & LIFESTYLE

sich aus der Kostenfalle

Billboard desktop on the
homepage

wewr
DER NEUE EQS SUV.

SCHLAGZEILI

Sitebar desktop ROS

ENERGIZING
COMFORT BY

Sponsored posts
Facebook and Instagram

Understitial
mobile ROS

Wie Drosten auf diese Zahl kommt,

Mrec / Cube ad mobile
homepage & ROS

WeLT

LIFESTYLE

<weLr WEeLT PREMIERE waeee ()

EQS SUV

THIS IS FOR PIONEERS.

EQRS SUV

HIS IS FOR PIONEERS.

Example case: Mercedes EQS

Product Story on WELT.de
(In this case, as an interactive product story)

| medicimpact_ 35



AuUtoBILD.de

Ein Preis, viele Chancen:
derID.4im Auto Abo

Ein Preis, viele Chancen:
der1D.4 im Auto Abo

Homepage A-teaser /B-
teaser
mobile and desktop

A

Gokart geht auch
elektrisch

e

Ein Preis, viele Chancen:
der ID.4 im Auto Abo

Mrec / Cube ad
mobile and desktop homepage & ROS

Sponsored posts
Facebook and Instagram

Native style ad mobil ROS

AKTIONEN

Ein Preis, viele Chancen: der ID.4 im Auto

Ab
© - = =]

Ein Preis, viele Chancen:
der ID.4 im Auto Abo

Example case: Volkswagen Finance Service

Product Story on Autobild.de

| medicimpact_ 3



Newsletter teaser

ComputerBILD.de

A2 HuAWEI

HUAWEI MateBook D 16 ; o L
So gut ist das neue ’ e saon D 16
HUAWEI Matebook D 16 | Computer

Computer
m

HBO Max in
Deutschland: So sehen
Sie alle Filme und
Serien

Promo teaser: mobile und
desktop as Billboard

Apple Watch Ultra: Diese Uhr ist ein Tauchcomputer!

g

Elegantes Fliegengewicht

Sponsored posts
Facebook and Instagram

Partner-Deals

= =

Das Hochleistungs-Notebook
zum kleinen Preis

A

Mrec / Cube ad
mobile ROS Partner deals

Computer
(]

HUAWEI MateBook D 16
Das schicke Performance-Monster fiir
ALLE Gelegenheiten

Coimputer

Das schicke
Performance-Monster
fiir ALLE
Gelegenheiten

\oeis
)

Example case: Huawei

Product Story on Computerbild.de

| medicimpact_. 37



Books

e

START‘YOVR
FE! ELGOO%VEAR

Dynamic Sitebar ROS

Mobile Interscroller ROS

Sponsored posts
Facebook and Instagram

Mrec / Cube ad
mobile ROS

PETBOOK myHOMEBOOK

FITBOOK TECHBOOK

FITBOOK

Was man iiber Motivation lernt, wenn
man iiber den Atlantik rudert
]

A7
> e

Product Story on einem der Books

| medicimpact_. s



ADVERTORIALS

BUSINESS
INSIDER
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KRANKHEITEN VORBEUGEN
So sorgt Muskeltraining
fur ein langes,
gesundes Leben

il

UNTERHALTUNG

Billboard desktop ROS

S
Tesla liefert heute erste

Mit training aktiv
Krankheiten vorbeugen

Mrec multiscreen ROS

Content Ad 4:1 ROS

i

— PROF. DR, FROBOSE
»Training beugt
. Lebensstil-
= Erkrankungen
vor"

PROF. DR. FROBOSE

. ,Training beugt *
Lebensstil-Erkrankungen vor*

S
eﬁa

or. Inge

Example case: Experten Allianz

Advertorial on BILD.de

| medicimpact_. o



ADVERTORIA
WELT.de

Diese Powerstationen sind =
ein Riesensprung in die Zukunft
o e

Billboard desktop ROS

AN RN | NLTRa

Logor . .

o
Fir
das macht
w

Red-hot Inflation und
Anféngerfehler der Generation
Aktie

s e
Diese Powerstationen
sind ein Riesensprung
in die Zukunft

MAXIMALE (ADELESTUNG
Diese Powerstationen
sind ein Riesensprung
in die Zukunft

Mrec multiscreen ROS

Aktivisten blockieren erneut
Stadtautobahn A100 und kieben
sich fest

MACHTWECHSEL: PODCAST ZUR
BUNDESTAGSWAHL 2021

Content Ad 4:1 ROS

BLUETTI Y/ BLUETTI

BLUETTI veraffentlicht innovative Ladestationen

BLUETTI

X/ BLUETTI

BLUETTI verdffentlicht
innovative Ladestationen

Example case: Bluetti

Advertorial on WELT.de

| media impact._
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ADVERTORIA

LIFESTYLE

LIFESTYLE

BA ™) TR

3 welr ® a & e =
¥y

-~ 2

7 A,

welr ® a & (-

Content ad 4:1 ROS

Mrec multiscreen ROS

LIFESTYLE

LIFESTYLE

Dieser Champagner ist groBe Kunst

Example case: VEUVE CLICQUOT

Advertorial on LIFESTYLE.de

| medicimpact_.



ADVERTORIA
BUSINESS INSIDER

I LADELEISTUNG
Diese Powerstationen sind

ein Riesensprung in die Zukunft
e wture

DISSETURT CRarts Zeigen eucn, wardm aas
Chaos an den Finanzmérkten bald vorbei
sein kénnte

Wie sich die Nato auf einen russischen Atomwaffen-
Angrift aut die Ukraine vorbereitet
Die neue Kolumne rund um
Vermogensautbau mit Margarethe
Honisch

Mrec multiscreen ROS

Content ad 4:1 ROS

BUSINESS

INSIDER

Mit der Bluetti AC500 hat man iiberall griinen
Strom

Vereint bis 2u 18kwh

Example case: Bluetti

Advertorial on Businessinsider.de

| medicimpact_. 3



— - Digitales Lernen ohne Frust fiir Eltern und
Schiiler
—

; =

Digitales Lernen ohne
Frust fiir Eltern und
Schiiler

Viele Schiller brauchen Unterstiitzung beim Lernen, besonders nach einem

Content ad 4:1 ROS
Gokart geht auch
glaktdach Example case: Looping GmbH

Raketenstartins /28
digitale Lerncn

gratis,

ot o Advertorial on Autobild.de

Mrec multiscreen ROS

| medicimpact_.



Computer
(]

DVERTORIA
ComputerBILD.de

Magsafe kannmaehr

HALOLOCK VON ESR REIZT
PHONE-TECHNIK RICHTIG AUS

Computer
DP

Hraul‘o‘L‘dck von ESR reizt iPhone-Technik
richtig aus

Als Apple mit dem iPhone 12 die MagSafe-Technologie einfiihrte, war kiar: Eine starke und zuverlassige

Magnethalterung, die gleichzeitig als Ladegerit dient, wird den Umgang mit Handys sparbar vereinfach
bietet nun mit dem HaloLock-System vollstandig kompatibles und preisgiinstiges Zubehér.

>
.

%\(\9 .
: 4 |

Y

=
HALOLOCK VON ESR REIZT
HONE-TECHNIK RICHTIC AUS

HaloLock von ESR reizt iPhone-Technik

Billboard stationdr ROS | —
: ESR
Content ad 4:1 ROS sy

Partner-Specials

Example case: Waymeet ESR

Advertorial on ComputerBILD.de

7ALOLOCK VON
™ 4 ESR REIZT
i IPHONE-TECHNIK
RICHTIG AUS

Mrec multiscreen ROS

Partner special teaser

| medicimpact_ s



ADVERTORIA

SportBILD.de

elnen Ganzkérperanzug tréigt

e

~~~~~~~~ "

Transfer-

i Mannsollweg- '~
und Premier- ! o
League-Starher!™ | ||

el 55-Mio- q

N

Warum diese Olympia-Turnerin
einen Ganzkorperanzug tragt

Elisabeth Seitz" Einsatz fOr mehr Selbstbestimmtheit im Sport

Warum diese Olympia-
Turnerin einen

Billboard

Content ad 4:1 ROS

Example case: Godaddy

Advertorial on SportBILD.de

Mrec multiscreen ROS

| medicimpact_
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